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Company overview

2

We are 
Suppliers

We are 
Processors

We are 
Farmers

We are 
Innovators

We are a leading food and agri-business, sourcing raw materials and 
transforming them to deliver food, feed and fibre to 19,800 customers 
worldwide.

Field and farming 
experts growing 

16 different 
crops in 13 
countries 

Scale gives us 
global market 
insight, shared 
learnings and 
efficiencies

Connecting 
customers 

to the source via 
our network of 4.8M 

farmers

On the ground, all 
year executing 
procurement, 

traceability, 
warehousing, 

logistics, paperless 
trading 

Transforming raw 
materials into 

bespoke 
ingredients across 
our 170 facilities
Focus on safety, 
fairness, quality, 

efficiency and the 
environment

Global innovation 
centres offering 

added value 
solutions through 
the supply chain

Expertise includes, 
product innovation 
and customisation, 
digital apps and 
co-manufacturing



30 years of growth 
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1989 2001 Today

Nigeria

Products 

Countries

Revenue

Employees

1 10 46

1 20 60+

74,5002 1,500

S$2 m S$30.5 BnS$1.6 Bn



Our business portfolio 
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Edible Nuts and 
Spices 

Almonds Onion

Cashews Garlic

Hazelnuts Chilli

Peanuts Herbs

Pistachios Pepper

Walnuts Purees

Sesame  
Tomatoes

Confectionery 

and Beverage 
Ingredients

Cocoa

Coffee

Food Staples 
and Packaged 
Foods

Dairy

Edible Oils

Grains and Animal 
Feed

Packaged Foods

Rice

Industrial Raw 
Materials,  
Infrastructure 
and Logistics

Cotton

Rubber

Wood Products

Gabon Special 
-  Economic 
Zone

Commodity 
Financial 
Services

Funds 
Management

Risk 
Management -
Solutions

Trade and 
Structured -  
Finance

     



Our aspiration
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Vision PurposeGoverning Objective

To be the most differentiated 

and valuable global food and 

agri-business (by 2040)

To re-imagine global 
agriculture 
and food systems

To maximise long-term 
intrinsic value for our 
continuing shareholders



Our  por t f ol i o
Leadershi p posi t i ons
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#1 gl obal  
dehydr at ed oni on 
and gar l i c 
suppl i er

#1 gl obal  cashew 
suppl i er  

#1 gl obal  al mond 
gr ower

Edi bl e Nuts,  
Spi ces and 
Vegetabl e 

I ngredi ents

Conf ect i onery 
and Beverage 
I ngredi ents

Food Stapl es 
and Packaged 

Foods

I ndust r i al  Raw 
Mater i al s

#2 l ar gest  
wheat  mi l l er  i n 
Ni ger i a and 
Ghana 

#2 gl obal  r i ce 
mer chant

#1 gl obal  FSC® 

cer t i fied*
cont i guous 
t r opi cal  
f or est r y 
concessi ons

#2 gl obal  cot t on 
mer chant  

* CI B Kabo -  FSC- C128941;  CI B Pokol a -  FSC- C014998;  CI B Loundoungo -  
FSC- C104637

#1 f ocused 
suppl i er  of  
cocoa beans and 
cocoa pr oduct s

#2 gl obal  
coffee suppl i er



Sustai nabi l i t y Framework
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AtSource



Olam Edible Nuts
Global Footprint
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Almond

Cashew

Walnut

Pistachio

Hazelnut

Sesame, Tahini

Quinoa, Chia

Peanut



Source : KIB

Wor l d Hazel nut  
Product i on Areas



11Sour ce:  I nc

 385 000 

 47 000 

 17 500 

 16 800 

 13 393 

 13 200 

 11 500 
 8 500 

 4 500  3 600  10 000 

TURKEY ITALY

USA AZERBAIJAN

CHILE GEORGIA

IRAN SPAIN

CHINA FRANCE

OTHERS

2019- 2020 Wor l d Hazel nut  Product i on 
Kernel Basis (Metric Tons)

%73

%9

%3

%3

%2,5

%2,5

%2

%1,5

%1

%0,5

%2

TOTAL: 550.000 MT



12Sour ce:  I nc

Wor l d Hazel nut  Product i on 
Kernel Basis (Metric Tons)



13Sour ce:  I nc

Wor l d Hazel nut  I mpor ts 
Shelled Basis (Metric Tons)



14Sour ce:  I nc

Wor l d Hazel nut  Est i mated Consumpt i on 
Person/ kg/ year  

Kernel Basis (Metric Tons)

%20 Increase
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Pl ant  l ocat i ons of  Ol am & Progı da

Western Bl ack Sea Regi on
176. 434 Hectare Hazel nut  Pl antat i on

East   Bl ack Sea Regi on
523. 566 Hectare Hazel nut  Pl antat i on

Of f i ce l ocat i ons of  Ol am Turkey

Hazel nut  Growi ng Areas

West  Regi on of  
Georgi a 
Hazel nut  

Pl antat i on

Ol am’ s Hazel nut  Operat i ons



2012 2013 2014 2015 2016 2017 2018
0

100

200

300

400

500

600

700

800

98 102
46 72 50

104 94,95

323
374

183

308
225

373 340,54

291 179

262

221

183

224
204,51

Akçakoca Levant Giresun

16

601
547

655
712

*Hazel nut  pr oduct i on of  Tur key i s di r ect l y connect ed wi t h weat her  condi t i ons of  r egi onal  ar eas 

Sour ce:  Bl ack sea Hazel nut  Expor t  Uni on :  KI B,  

Tons / I n shel l

458

701
640

Turkey Annual  Regi onal  Crop Break Down



Hazelnuts at a GlanceHazelnuts at a Glance

• Georgian Hazelnuts – A growth story expected to reach 120,000 Mt by 2025 (FAO Stat)

• Comes under Ministry of Agriculture in Georgia

• Key Focus sector – Hazelnuts is largest Agricultural contributor to GDP

• Estimated around 700,000 farmers in Georgia. 15% - 20% estimated to be hazelnuts 

farmers

• 44 registered exporters, over 70 exporters estimated

• 153 crackeries overall

• Minimum of 800-1200 middlemen estimated

Source : Olam Crop Survey , Market Estimation

General Overview of Hazelnuts in Georgia



Crop Quality – 2018 CampaignCrop Quality – 2018 Campaign

General Overview (Georgia)

• Zugdidi,Samegrelo-Svaneti Region, Georgia 

(Black Sea Coast Georgia Region)

• State of the art processing fully integrated 

processing factory in Zugdidi city

Team StrengthTeam Strength

• Production : 308 (peak season)

• Quality Safety : 8 

• Administration : 31



CapacitiesCapacities

General Overview (Olam Georgia – Capacities )

Yearly capacity  -  
15000 MT inshells cracking 
capacity annually
3000 MT processed volume 
capacity annually 

Yearly capacity  -  
15000 MT inshells cracking 
capacity annually
3000 MT processed volume 
capacity annually 



General Overview (Olam Georgia – Certifications)

ISO 45001:2018ISO 45001:2018 BRC : Grade ‘A’BRC : Grade ‘A’ KosherKosher FSSC 22000FSSC 22000 HelalHelal

Olam Georgia is the ‘First Food Ingredients Manufacturer’ in Georgia to receive ISO 45001:2018 
certification and also the first company across all industries to get ISO 45001:2018



General Overview (Olam Georgia – Product Portfolio )

Natural  Hazel nut  Kernel s
St andar d si zes 11- 13 mm and 13- 15 
mm and  ot her  cal i br at i ons

Packi ng:  St andar d and cust omi zed 
sol ut i ons Hazel nut  Kernel s 
Roasted
Var i ous  cal i br at i ons and 
degr ees of  r oast i ng 

Packi ng:  St andar d and 
cust omi zed sol ut i ons
Hazel nut  Kernel s 
Bl anched
Bl anched ( whi t e)  hazel nut  
ker nel s i n var i ous cal i br at i ons

Packi ng:  St andar d and 
cust omi zed sol ut i ons

Hazel nut  Kernel s Roasted 
Di ced
St andar d cal i br at i ons as 2- 4 mm,  
4- 6 mm and var i ous i ndi vi dual   
si ze spect r um
Packi ng:  St andar d and cust omi zed 
sol ut i ons
Fl our  Made of  Hazel nut  
Kernel s
Fl our  of  di ffer ent  r oast i ng 
degr ees and wi t h di ffer ent   gr ai n 
si zes

Packi ng:  St andar d and cust omi zed 
sol ut i ons

Paste  Made of  Hazel nut  
Kernel s
Past e made f r om r oast ed hazel nut  
ker nel s i n var i ous  t ast es and 
col our s

Packi ng:  St andar d and cust omi zed 
sol ut i ons



Customer expectations/priorities
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• Supply chains are under pressure and 
consumers are becoming more aware.

• Conscious consumer: who produces 
my food and how?

• As the world becomes ever more 
connected digitally with more and 
more information becoming available, 
consumers are getting closer to their 
food supply. 

• Expectations of corporates are 
increasing.

• 88% of consumers would like brands 
to help them be more environmentally 
friendly and ethical in daily life.

• Health and Nutrition – Healthy Diet



Marketing Georgian Hazelnuts
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 Responsible sourcing – knowledge about the production of the hazelnut

 Signing the customers’ supplier code – commitment to sustainability

 Traceability to farm level – knowing where the hazelnuts are coming from

 Transparency on full supply chain 

 Have policies for quality, environment, labour standards and health and safety

 Any certification on quality, environment, social standards, food safety and 
health and safety

 Obligation to comply with international standards on labor and environment

 3rd party verification / audit (field & factory)

 Improvement on quality & yield



Thank You


	Слайд 1
	Company overview
	30 years of growth
	Our business portfolio
	Our aspiration
	Our portfolio Leadership positions
	Sustainability Framework
	AtSource
	Olam Edible Nuts Global Footprint
	Слайд 10
	2019-2020 World Hazelnut Production
	World Hazelnut Production
	World Hazelnut Imports
	World Hazelnut Estimated Consumption Person/kg/year
	Слайд 15
	Turkey Annual Regional Crop Break Down
	General Overview of Hazelnuts in Georgia
	General Overview (Georgia)
	General Overview (Olam Georgia – Capacities )
	General Overview (Olam Georgia – Certifications)
	General Overview (Olam Georgia – Product Portfolio )
	Customer expectations/priorities
	Marketing Georgian Hazelnuts
	Слайд 24

